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GCSE Applied Business Unit 1: Investigating Business

	Hours
	Summary
	Intended outcomes
	Preparation and resources
	Teaching and learning methods
	Assessment and homework

	1
	Introduction to concept of GCSE Applied Business
How it differs from other courses
Pluses and minuses of approach
How the course is assessed in outline
	Students recognise relevance of the course to them, and the need for work
	Overview of the qualification and how it is broken down into 3 units, worksheet
Explanation of assessment regime
	Whole class instruction

Individual/paired work on computer


	Online quick test (Paperless School) to check understanding

	2
	Introduction to unit A
	Students understand the scope of the unit
	Copies of specification (student bit) via PS
	Whole class instruction, brain storm, group work, Q & A

	HW: Read specification on screen, highlight bits not understood, and email to Paperless School

	3, 4, 5
	Aims and objectives of businesses
	Successful students can:

· differentiate between aims and objectives
· state common aims & objectives
·  identify aims & objectives of different businesses
	
	
	

	6, 7, 8
	Ownership
	Successful students can:

· state common forms of ownership
· will identify the main features of these types of ownership
· explain why different businesses have particular types of ownership
	
	
	

	9, 10, 11
	Business location
	Successful students can:

· state factors which affect the choice of business location
· identify how those factors have influenced business location in their area
	
	
	

	12, 13, 14
	Business activity
	Successful students can:

· give examples of business activities, and state the numbers of businesses involved in each of these activities
· they will also be able to analyse the changes that have happened to business activities in recent years
	
	
	

	15, 16
	Functional areas within a business: Human Resources (HR)
	Successful students can:

state briefly the responsibilities of the HR staff
explain how the work of the HR Deptartment affects other people working in a business
	
	
	

	17, 18
	Functional areas within a business: Finance
	Successful students can:

· state briefly how businesses deal with preparing accounts, paying wages & salaries, and obtaining capital & resources
· they can also explain how the work of finance affects other people working in a business
	
	
	

	19, 20
	Functional areas within a business: Administration & ICT support
	Successful students can describe how:

· the administration & ICT support function organises its activities
· computer technology assists the processes
· good administration is beneficial to businesses
	
	
	

	21, 22, 23
	Functional areas within a business: Operations
	Successful students can:

· state the principal functions of the operations function
· they will find out what kind of resources businesses need to carry out their activities, how quality is maintained and improved, and how businesses can make use of automation
	
	
	

	24, 25, 26
	Functional areas within a business: Marketing & Sales
	Successful students can explain how:

· businesses meet customer needs & wants through market research, promotion & sales
· these functions help to meet businesses’ aims and objectives
	
	
	

	27, 28
	Functional areas within a business: Customer Service
	Successful students can:

· state briefly a range of customer services provided by businesses
· explain how the work of customer services affects other people working in a business
	
	
	

	29, 30
	Functional areas within a business: Research & Development
	Successful students can explain:

· how & why businesses research markets & products
· why businesses need to develop new & updated goods & services to remain competitive
	
	
	

	31, 32, 33
	Functional areas within a business: Use of ICT
	Successful students can:

· analyse how ICT can be used in all functional areas to cut costs and improve goods & services
	
	
	

	34, 35, 36
	Business communication
	Successful students can state:

· who business people have to communicate with
· describe different methods of communication and when they might be used
	
	
	

	37, 38, 39
	External influences: Business competitors
	Successful students can state:

· features which make products competitive
· how different products can be linked to different kinds of customers
· identify local, national & international competitors
	
	
	

	40, 41, 42
	External influences: Economic conditions
	Successful students can:

· explain how businesses and customers are affected by changes in economic conditions
	
	
	

	43, 44, 45
	External influences: Environmental constraints
	Successful students can:

· explain how business activity can cause pollution and wasteful use of resources
· produce evidence of research on current laws which prevent pollution, and which regulate business activity close to residential areas
	
	
	


