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Chapter 6: Brands, branding and brand culture
Journal Article 1: Balmer, J. M. T. (2012). Corporate brand management imperatives: Custodianship, credibility and calibration. California Management Review, 54(3), 6–33.
Explanation: Excellent article examining corporate branding and the role of brand custodians in managing the covenant of the brand.

Journal Article 2: Cova, B., Pace, S. and Skålén, P. (2015) Brand volunteering: Value co-creation with unpaid customers. Marketing Theory, 15(4), 465–485.
Explanation: An interesting article examining the role of unpaid customers in the branding process and the ethics of co-opting brand volunteers for insights and ideas.

Journal Article 3: Berthon, P., Pitt, L. Parent, M., & Berthon, J. P. (2009). Aesthetics and ephemerality: Observing and preserving the luxury brand. California Management Review, 52(1), 45–66.
Explanation: A very useful article evaluating the dimensions of the luxury brand and their importance to companies and customers.
