Instructor Resource
Gbadamosi, Contemporary Issues in Marketing
SAGE Publishing, 2019
[bookmark: _GoBack]Journal Articles
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Journal Article 1: Hammersley, J. M. (2019). Language games: Reimagining learning conversations in art education. Arts and Humanities in Higher Education, 18(1), 49–59. doi:10.1177/1474022216670608
Explanation: The main proposition in this study is that language games may facilitate the construction of more personal and layered modes of conversation, and that such a stance was more productive rather than prescribing processes intended to seek universal truths, authentic self-knowledge or disruptive critical scepticism. It argues in favour of the promotion of a recognition of all co-learners as people who come with their own valuable original ideas and backgrounds.

Journal Article 2: Belluigi, D. Z. (2018). The importance of critical judgment in uncertain disciplines: A comparative case study of undergraduate fine art visual practice. Arts and Humanities in Higher Education, 17(3), 305–322. doi:10.1177/1474022217712641
Explanation: This article draws from an empirical comparative case study conducted in the uncertain discipline of fine art visual practice, where critical judgement and meta-cognition are deemed important for professional contemporary art practice. The study considers the relation between the theory of criticality in two art schools and their theory-in-use within assessment structures and cultures.

Journal Article 3: Hytti, U., & Nieminen, L. (2013). Enacted experiences: Analysing drama in entrepreneurial training. The International Journal of Entrepreneurship and Innovation, 14(2), 117–128.
Explanation: This article identifies and interprets enacted experiences in drama workshops organised as part of an entrepreneurship training programme. The authors argue that drama is an effective tool in entrepreneurship training offered to practising entrepreneurs. Drama exercises, by providing ‘enacted’ experience, can contribute to creating, reinforcing or complementing different forms of entrepreneurial experience.

Journal Article 4: Cinnéide, B. Ó. (2005). Creative entrepreneurship in the arts: Transforming ‘Old’ into ‘New’–Irish dance and music test cases such as Riverdance and Lord of the Dance. The International Journal of Entrepreneurship and Innovation, 6(3), 151–158.
Explanation: The emergence of an unparalleled national economic performance, labelled the Celtic Tiger, has given Irish business educators the challenging task of analysing and recording their country’s burgeoning growth over the past decade. As part of this development, Riverdance – an upbeat combination of Irish music and dance – hit the world stage, demonstrating that entrepreneurship and innovation are as much part of the success process within the creative industries as is the case in any other sector of the economy.
