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Chapter 5: The contemporary consumer
Journal Article 1: Tokatli, N. (2018). Fashion, functionality, and the contemporary consumer. Journal of Consumer Culture, 1469540518773814
Explanation: This article examines the corporate narrative within the context of a new paradigm in cultural sociology that brings to the fore the material and functional aspects of clothing consumption. It shows that we might be able to understand the contemporary consumer better if we study the corporate narratives of our most popular retailers of fashion.

Journal Article 2: Cova, B., Pace, S., & Skålén, P. (2015). Marketing with working consumers: The case of a carmaker and its brand community. Organization, 22(5), 682–701.
Explanation: This ethnographic study focusses on collaborative marketing, in which consumers are being considered as workers. It specifically features a collaborative marketing programme organised by the carmaker Alfa Romeo that engaged Alfisti, the enthusiastic consumers of the Alfa Romeo brand.

Journal Article 3: Wilson, J. M., & Fenoff, R. (2014). Distinguishing counterfeit from authentic product retailers in the virtual marketplace. International Criminal Justice Review, 24(1), 39–58. doi:10.1177/1057567714527390
Explanation: The researchers empirically explore authorised and counterfeiter business-to-consumer websites for a luxury apparel maker and an audio electronics company. The articles identifies how counterfeiter websites are different from authorised retailers on many key attributes.
