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Chapter 7: Marketing ethics, green and sustainable marketing
Journal Article 1: Bag, S. (2017). Role of green procurement in driving sustainable innovation in supplier networks: Some exploratory empirical results. Jindal Journal of Business Research, 6(2), 155–170.
Explanation: This article develops a conceptual framework in relation to institutional pressures, organisation culture and green procurement and further test it using primary survey data obtained from South African manufacturing units.

Journal Article 2: Murphy, P. E. (2017). Research in marketing ethics: Continuing and emerging themes. Recherche et Applications en Marketing (English Edition), 32(3), 84–89.
Explanation: This article explores both longstanding and emergent research themes in marketing ethics. It examines consumer ethics, product issues, pricing questions, channels challenges and two emerging trends vis-à-vis advertising and promotion. It also offers thoughts on teaching marketing ethics.

Journal Article 3: Finch, J. H., Geiger, S., & Harkness, R. J. (2017). Marketing and compromising for sustainability: Competing orders of worth in the North Atlantic. Marketing Theory, 17(1), 71–93.
Explanation: This ethnographic study proposes that compromising is a constitutive characteristic of those marketing systems that involve matters of public interest or concern. It involves the regulated activities of chemicals service companies supporting the upstream petroleum industry. It entails assessing how actors evaluate and justify the market’s products and services in this environmentally sensitive setting.
