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Chapter 9: Entrepreneurial and SME marketing
Journal Article 1: Gupta, V. K., & Batra, S. (2016). Entrepreneurial orientation and firm performance in Indian SMEs: Universal and contingency perspectives. International Small Business Journal, 34(5), 660–682.
Explanation: This article explored entrepreneurial orientation (EO); this notion has received considerable theoretical and empirical attention in organisational research, emerging as one of the most widely accepted firm-level constructs in the literature. Data collected from 198 Indian SMEs revealed a strong positive linkage between EO and firm performance.

Journal Article 2: Koryak, O., Mole, K. F., Lockett, A., Hayton, J. C., Ucbasaran, D., & Hodgkinson, G. P. (2015). Entrepreneurial leadership, capabilities and firm growth. International Small Business Journal, 33(1), 89–105.
Explanation: This article reviewed and synthesised extant research on entrepreneurial leadership, capabilities and their influence on the growth of small- and medium-sized enterprises (SMEs). It highlighted areas of consensus and contention in the literature, from which the authors propose possible areas for future research.

Journal Article 3: Oparaocha, G. O. (2015). SMEs and international entrepreneurship: An institutional network perspective. International Business Review, 24(5), 861–873.
Explanation: This article examined the influence of the use of institutional networks by SMEs in the context of international entrepreneurship (IE). A qualitative research design employing a multiple case study approach was used to investigate five internationalised SMEs from Sweden and Finland. The findings suggested that institutional network relationships have a positive effect on the internationalisation process of SMEs.
