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Multiple Choice Questions
To answer these questions, students must have a list of Hofstede’s country scores to consult.
Of each question there is only one best answer. You have to draw a circle around the correct answer, like this:   B   If you make a mistake, correct as follows:  B  and draw a circle around the correct answer.

1. Abstract metaphors in advertising are used the least in which of the four countries? 

*a. Germany

b. Spain

c. France

d. England

2. In which of the four countries do you expect people to be most brand loyal? 

a. USA

b. France

*c. Japan

d. Germany

3. Which of the following countries can be best characterised as a high context communication culture? 

a. Germany

*b. Spain

c. Netherlands

d. England

4. The percent of household expenditures spent on food is most related to ______.
a. power distance

*b. individualism/collectivism 

c. masculinity/femininity

d. uncertainty avoidance

5. Based on Roger's theory of diffusion of innovations four adoption categories can be distinguished. Which category will be influenced most by the degree of collectivism? 

a. innovators/early adopters
b. early majority
*c. late majority
d. laggards
6. In which country will the influence of the secretary on buying decisions with respect to word processing systems be strongest? 

a. Spain

b. France

c. Belgium

*d. Denmark

7. In which of the countries below will advertising expenditure in newspapers as a percent of total media advertising expenditure be lowest? 

a. England

b. Germany

*c. France

d. Norway

8. In which country is safety, as a motive for buying cars, most relevant? 

a. England

b. Germany

*c. The Netherlands

d. Italy

9. In which cultures will the statement or claim ‘the best in the test’ fit best? 

*a. Austria

b. Belgium

c. Spain

d. England

10. In which country are people expected to own most expensive watches? 

A. France 

B. Sweden 

*C. Italy 

D. Spain

11. In which of the four countries will people have most houses with gardens of their own? 

a. Finland

b. Spain

*c. UK

d. Portugal

12. The need for self-esteem is most pronounced in countries of one of the following cultural configurations.
*a. masculine/individualistic

b. high on uncertainty avoidance/collectivistic

c. long-term oriented/high on uncertainty avoidance

d. low on power distance/low on uncertainty avoidance

13. Which two cultural dimensions explain self-criticism in self descriptions? 
a. individualist and masculine
b. individualist and feminine
c. collectivist and feminine
d. collectivist and masculine
14. Company brands are most found in cultures that are ______.
a. masculine
b. short-term oriented
*c. collectivistic
d. low on power distance
15. External locus of control is a phenomenon expected to be found most in cultures of the following configuration of dimensions. 

a. individualistic and of strong uncertainty avoidance 
*b. collectivistic and of strong uncertainty avoidance 
c. masculine and of weak uncertainty avoidance 
d. masculine and of small power distance
16. In which country do you expect people to use the Internet for leisure most? 

*a. The Netherlands

b. Germany

c. France

d. UK

17. In which country will children have most influence on the clothes to be bought for them?
a. Belgium 

b. Spain 

c. France 

*d. Denmark

18. In which of the four countries below will a clock, used as a symbol of efficiency, not be well understood? 

a. Austria

*b. Saudi Arabia 

c. Belgium 

d. Sweden 

19. In which of the countries below do you expect people to watch TV most? 

a. Denmark 

*b. Italy

c. France

d. The Netherlands

20. Which is the combination of dimensions of countries where comparative advertising is least accepted?
a. masculine/individualistic
b. masculine/collectivistic
c. feminine/individualistic
*d. feminine/collectivistic
21. What has caused psychologists to believe that there are universal emotions across countries? 

a. results of recent value studies
*b. the measurement system
c. convergence of wealth across countries
d. the universality of media images
22. The distinction verbal versus visual orientation of cultures can best be explained by one of the cultural dimensions below. 

a. long-/short-term orientation
b. uncertainty avoidance
c. power distance
*d. individualism/collectivism
23. Which combination of dimensions explains preference for cars with fast acceleration? 

a. masculine/high uncertainty avoidance
b. masculine/low uncertainty avoidance
c. feminine/high uncertainty avoidance
d. feminine/low uncertainty avoidance
24. In which of the countries below do you expect people to use the PC at home most? 

a. Italy

b. Japan

c. Spain

*d. Denmark

25. The use of parody in advertising will fit best in cultures of the following configuration of dimensions.
a. individualism and large power distance 
*b. small power distance and weak uncertainty avoidance
c. individualism and masculinity
d. collectivism and weak uncertainty avoidance
26. The succinct verbal communication style is characteristic for which of the following countries?
a. USA

*b. China

c. Germany

d. Denmark

27. In which of the four countries do you expect people to be the least brand loyal? 

*a. Denmark

d. Italy

c. Japan

d. Germany

28. In which of the countries below do you expect people to use most washing powder?
*a. Belgium

b. Germany

c. Netherlands

d. UK

29. A brand personality trait that is typical of the USA is ______.
a. passion
*b. ruggedness
c. peacefulness
d. competence
30. Where do you expect most company brands? 
*a. Korea

b. USA

c. Italy

d. Spain

31. In which country would you find most self enhancement in descriptions of the self?
a. Spain

*b. Italy

c. Greece

d. Turkey

32. The theatre-style advertising form is found most in ______.
a. Germany

b. England

c. Japan
*d. Venezuela
33. The distinction verbal versus visual orientation of cultures can best be explained by one of the cultural dimensions below.
*a. individualism/collectivism
b. uncertainty avoidance
c. power distance
d. masculinity/femininity
34. Which one of the following marketing aspects have contributed most to Coca-Cola’s success as a global brand?
a. global advertising 
*b. intensive distribution 
c. consistent price strategy 
d. global image
35. The use of humor in advertising will fit best in cultures of the following configuration of dimensions.
a. individualism and large power distance 
*b. small power distance and weak uncertainty avoidance
c. individualism and masculinity
d. collectivism and weak uncertainty avoidance
36. The symbolic use of nature in advertising is most found in cultures of the following configuration of dimensions. 

a. large power distance and masculinity
b. femininity and strong uncertainty avoidance
c. strong uncertainty avoidance and long term orientation
*d. collectivism and long term orientation
37. Based on Roger’s theory of diffusion of innovations four adoption categories can be distinguished. Which category will be largest in low uncertainty avoidance cultures? 

*a. innovators/early adopters
b. early majority
c. late majority
d. laggards
38. In which of the countries below do you expect people to read most newspapers? 

a. Italy

b. Belgium

c. France

*d. Norway

39. For which media category has possession per capita converged most across countries? 

a. newspapers
b. radio
*c. television
d. magazines
40. In which of the following countries is status not an effective appeal? 

a. Germany

*b. Denmark

c. France

d. Italy

41. In which country are people expected to own most luxury hand bags? 

a. France 

b. Sweden 

*c. Italy 

d. Spain

42. In which country do you expect people to use the Internet for leisure least? 

a. The Netherlands

*b. Germany

c. France

d. Finland

43. Self-actualization is a typical need of the following peoples.
a. Japanese

*b. Americans

c. Brazilians

d. Spanish

44. In 2007 most blogs were written in which language?
a. English

b. Spanish

*c. Japanese

d. Chinese

45. Most international advertising campaigns communicate at the level of ______.
a. values
*b. attributes
c. benefits
d. emotions
46. In cultures of which configuration of dimensions does adding information cause indecisiveness?
a. individualism/high uncertainty avoidance
b. individualism/low uncertainty avoidance
*c. collectivism/high uncertainty avoidance
d. collectivism/low uncertainty avoidance
47. Where do peers have more influence on buying behaviour than family members?
a. in individualistic cultures
*b. in collectivistic cultures
c. in masculine cultures
d. in feminine cultures
48. Which of the below philosophical rhetoric rules includes aesthetic delight? 
a. Buddhism

b. Confucianism

*c. Hinduism

d. Taoism

49. Which variable is most strongly related to wealth?
a. power distance
*b. individualism/collectivism
c. long/short-term orientation
d. uncertainty avoidance
50. Which configuration of dimensions best explains status needs?
a. uncertainty avoidance/collectivism
b. individualism/masculinity
*c. power distance/masculinity
d. power distance/individualism



