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We have prepared the following guide for anyone who does not have a background in one or more of the core functional areas of business and management (i.e. managing people, marketing, operations and information systems, accounting and finance) that are covered in Chapters 4 to 9. The textbook has been written on the assumption that readers will already have a basic working knowledge of these business and management subjects. For example, Chapter 5 concentrates on the distinctive challenges of entrepreneurial marketing, rather than acting as a general introduction to the subject of marketing.
There are many good textbooks that cover these core functional areas. The following list provides details of some recent editions that are particularly relevant to each of these chapters.
In addition, if you have not studied business and management subjects before, you may find it helpful to look at a book about the ‘business environment’, which cover topics such as industry structures and macroeconomics, for example:
· Morrison, J. (2020) The Global Business Environment: Towards Sustainability? (5th edition). London: Red Globe / Macmillan.
· Needle, D. and Burns, J. (2019) Business in Context: An Introduction to Business and its Environment (7th edition). London: Cengage.
We hope that you find this guide useful and that the suggested readings help to get your studies in entrepreneurship off to a good start.
Richard Blundel, Nigel Lockett, Catherine Wang and Suzanne Mawson
March 2021
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