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Chapter 5: The contemporary consumer
Groups
Form groups with not more than three or four students.
Aim
To critically analyse the complicit nature of consumers.
Activity 1 - Point of discussion
Counterfeit industry has become a big industry now. Counterfeit products hurt the economy, they hurt the customer and they hurt the industry. Sometimes consumers buy counterfeit products knowingly and sometimes they are not aware of it.
· Discuss and analyse the effect of counterfeit products.
· Discuss why people buy fake products.
· Design a campaign to create awareness among consumers about counterfeit products.
· Discuss what should be highlighted to make them aware and act as responsible and ethical consumers.
Suggestion
The group may begin with a discussion on what is counterfeiting. They may like to read articles for better discussion ( https://www.forbes.com/sites/patrickwwatson/2016/11/13/counterfeit-products-hurt-the-consumer-and-the-economy/#248e09443a7c ).
They may then discuss the reasons why consumers buy counterfeit products.
They may then identify the points which may help to spread awareness among consumers and make them responsible consumers.
Summary
The activity is aimed at helping the students understand consumers from all angles. Complicit consumers harm the economy and the overall environment of the business. They are as much to be blamed as the manufacturer who makes fake products. The activity will help the students understand that consumer education is an important part of marketing. Consumers need to be made aware of not just about their rights but also their duties.
Activity 2
In a group of three or four, reflect on your recent purchases for four high-involvement products such as car, houses and others. Critically analyse the consumer decision-making process involved for these purchases. In this reflection, what differences can you notice in the sources of information available at the stage of searching for information compared to say 25 years before now? Which role do you think globalisation and technological advancement play in your choices in these purchases?
Suggestion
Essentially the discussion should emphasise the changes in consumption in relation to the significant development in the world of technology such as the use of Internet, social media activities. The discussion should also show how the world has become a global village as consumers can be in the UK, the US or other parts of the world and order products from other parts of the world. Consumers are becoming increasingly empowered.
