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Chapter 8: Digital and social media marketing
Tutorial Activities and answers for case study: The Chabanettes Boutique Hotel & Spa:
1.	On their website, they are potentially missing out on a number of key marketing segments/profiles that would be interested in staying in their location. With a clear rational who are they, why have you selected them and what evergreen content would you recommend they develop to help?
Answer: The hotel and spa is around 30 mins from the nearest motorway which is a main route from north to south of France and includes a lot of business people such as agents and sales people plus consultants. Therefore, it has the potential to attract business people who want a relaxing stay enroute. Although the luxury beds and spa are clearly shown, it is not clear that it’s only 30 mins from the motorway, has free good Wi-Fi and the rooms have a big enough desk for a laptop and papers, etc. It also has rooms big enough for running small conferences away from it all. All of this has the potential to increase the sales for the hotel and spa. The evergreen content could be creating blogs outlining for business people key points such as:
· What to look out for if you want a stress-free, relaxing staying in the region or when traveling large distances.
· What to do to help ensure a good night sleep such as a spa.
· Top 10 tips for business people in the area.
· How to set up and run a successful conference.
· How to give a great first impression.
· 
2.	A large number of customers are families who stay for one night going stopping enroute to the south of France or other countries such as Spain. What would you add to their website to encourage them to stay longer than one night.
Answer: The Auzelles has a lot of visit attractions that visitors may not be aware of and, therefore, not planned into their stay. These places include various historical Châteaus (Castles) and churches, a regional nature park, medieval town, and Thiers, the French cutlery capital. The Chabanettes can develop blogs, including photos about these visitor attractions, downloadable visitor guides and include clear links to these on the website and emails.
