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Chapter 7: Marketing ethics, green and sustainable marketing
Activity 1
Evidence all around us shows destructive waste of natural resources by people and organisations in various sectors. Select two of the following listed sectors of the economy and suggest specific ways they could improve their sustainability record:
a)	Educational institutions
b)	Retailers of furniture and lightings
c)	Transportation sector
d)	Gym operators
e)	Mineral oil refinery operators
f)	Manufacturers of clothing and fashion accessories
g)	Electrical and electronic companies
h)	Book publishers
i)	Banks and other financial institutions
j)	Estate agency
Activity 2
Assume you have been approached by your local authority in your locality to design a poster that will encourage teenagers to embrace sustainability in their activities. In a group of three or four, design this poster with adequate consideration given to the target audience of this message in terms of what will appeal to them and how these could be explored to make the locality stand out among others. Also suggest how the poster will be used to achieve maximum impact.
