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Chapter 4: Neuromarketing
The following exercises can be carried out by the tutor in class:
Questions:
1.	In a group of four or five students, discuss and present a case of why you think neuromarketing could (or could not) be applied to the consumption (and sales) of cosmetic products.
2.	Go online to check a list of cases of the use of neuromarketing and the countries where these took place. To what extent does culture influence the application in these different contexts?
Answers:
1.	There is a lot of research about successful cases of the use of neuroscience in the evaluation of products and their publicity. Many industries, including food, fragrances and cosmetics, have developed novel methodologies that are presented as success stories in conferences and publications. However, there is a great opportunity where neuroscience has not yet been fully exploited and that is during the early stages of product design. The cosmetic formulators have a tool with an interesting potential to improve their designs and guarantee from the beginning that consumer will receive their creations very well. In this article, we present practical examples of how electroencephalography (EEG) and eye-tracking can be used in the early stage of formulations design.
2.	Studies reveal that cultural differences appear in fMRI studies to reflect cultural variations. Advertisers today usually employ local talent and develop local or regional campaigns to account for language and cultural differences. As campaigns become increasingly global and a combination of travel, immigration and media distribution expose the same advertising to a variety of cultures, though, it’s important to realise that various cultural groups may process the same image in fundamentally different ways. Beyond language issues and topics of cultural sensitivity, the very parts of an ad that viewers focus on may be quite different based on their cultural origin.



