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Chapter 14: Religion and consumer behaviour
Tutorial 1
In groups of five, can you discuss how to solve some of the marketers’ challenges of decoding faith as stipulated in section 10.3 and in not more than two pages write a report of your deliberated solutions. (25 marks)
Answer guide: The tutorial activity aims at testing whether students have understood the overall chapter and can be able to effectively target a specific religious market segment. It is, however, important to note that some of the challenges don’t have a specific prescribed answer and as such the whole activity is meant to open a robust and interesting discussion of marketing within the context of religion which is commonly regarded as a sensitive area. As a result, the tutor/instructor is expected to award marks on the basis of the meaningfulness and practicality of the discussion.
Tutorial 2
The Eat, a newly established restaurant is considering opening its outlets in 10 different countries and one of them is Saudi Arabia. Assume that The Eat has appointed you as its chief marketing officer, what strategies within the context of religion would you apply to ensure that the Saudi Arabian outlet is profitable? (25 marks)
Answer guide: The students’ answers should be within the laws, values and norms of the Islam religion such as the following:
· It is important to first determine the religious affiliation of the targeted consumers, in this case Saudi Arabia is an Islamic nation.
· It is imperative to understand the Islamic religious values towards food and conform to them. For instance, confirming to the halal, the need for cleanliness, avoiding the sale of intoxicants food, etc.
· Unfair pricing is considered unlawful.
· Ensure the marketing mix appeals to the Islamic values.
· Demonstrate sensitivity for the targeted group’s religious beliefs and customs. This include refraining from provoking advertisements.
· Be aware of religious symbols, for instance, ensuring that permissible pre-packaged food is certified with the halal symbol.
Tutorial 3
1.	Define what consumer misbehaviour is?
Answer: Consumer misbehaviour are actions that contradict generally accepted consumer norms and behaviours. (3 marks)
2.	Consumer misbehaviour acts can be directed at (1) marketers’ employees, (2) marketers’ merchandise, (3) marketers’ financial assets, (4) marketers’ premises and (5) other consumers. Can you give two examples of consumer misbehaviour acts which can be targeted at each of these five marketing players. (20 marks)
Answer:
	
	Misbehaviour categories


	
	Retailers’ employees
	Retailers’ financial assets
	Retailer’s merchandise
	Retailers’ premises
	Other consumers

	Examples 
	· Consumer rage
· Verbal, emotional and physical abuse against a retailer’s or producer’s employees

	· Insurance fraud
· Credit card fraud
· Defrauding cashiers

	· Fraudulent returns
· Shoplifting
· Price tag switching

	· Vandalism
· Hacking
· Arson database theft

	· Jumping queues
· Intimidation and violence towards other consumers
· Abusing express checkout tills


3.	What does Christianity teach about shoplifting?
Answer: Do not steal. (2 marks)
