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Chapter 13: Arts marketing
Based on the contents of Box 7.1 Creativity in Chinese Arts below.
Kaihao, W. (China Daily, 11 May 2018) Exhibitions showcase traditional creativity. Retrieved from: http://www.chinadaily.com.cn/cndy/2018-05/11/content_36180014.htm
Kaihao, W. (2018) Subtle touch of ‘The Readers’ proves a hit (online title). Retrieved from: http://www.chinadaily.com.cn/a/201805/10/WS5af38b86a3105cdcf651d033.html
From the above:
1.	What benefits does cultural diplomacy of the Chinese government bring to global arts marketing?
Indicative answer: The issue of the credibility might be at play here. Students should be able to debate the concerns of a market-driven versus government-driven initiative of projects of this kind.
2.	To what extent would you agree that a talk show does not have to be simply about amusement? Justify your position.
Indicative answer: Talk shows are a very effective means of changing the mind-sets of audiences and/or consumers.
