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Tutorial Activity 1 – Group presentations and discussions
In groups of four to eight students, ask the groups to select a nation or country each and study its international image and any existing national branding programme carefully.
Students are expected to produce a list of the selected nation or country brand values and identity attributes, the nation’s perceived personality characteristics, abilities and resources.
They are also expected to evaluate the effectiveness of any existing nation or place branding programme by identifying the difference between nation and place focus programmes, examining whether the programme achieved its objectives so far, and by identifying a current or potential national consequences (social, cultural, commercial or political).
After the group study the branding programme and the nation international image based on the above outlines, ask them to present their outcomes to the class with aid of slides, online images as appropriate.
Finally, facilitate a class discussion regarding the accuracy of the international images reflected regarding these nations and the effectiveness and impact of any relevant branding programmes.
Students may vote on the most effective branding programme based on effectiveness in meeting its objectives and leading to positive national development.
Tutorial Activity 2 – Role-play and debate
In groups of four to eight students, ask the groups to select a nation or country each and study its international image and any existing national branding programme carefully.
Students are expected to produce a list of the selected nation or country brand values and identity attributes, the nation’s perceived personality characteristics, abilities and resources.
Ask students to then divide between them specific roles that represents brand ambassadors form the nation who represents some of the major brand identity attributes and national personality characteristics and abilities. Some of these characters may not be a famous person but a typical reflection of some of the main characteristics of the nation.
Students in each group need to develop a rough transcript of how each character will reflect the brand identity and national personality and which of the attributes each of them will focus on.
Students may create act a specific scenario among them, or simply each talks for a minute describing himself or herself as the character they are acting.
Finally, facilitate a class discussion regarding the accuracy of the international image and brand identity of the nation each group reflected in their act.
Students may vote on the most effective representation.

