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ANCILLARY GUIDE
Instructor Resource Site:
· A Microsoft® Word® test bank written by the author, Geraldine E. Hynes, contains multiple choice, true/false, and short answer questions for each chapter. The test bank provides you with a diverse range of pre-written options as well as the opportunity for editing any question and/or inserting your own personalized questions to effectively assess students’ progress and understanding.
· A Respondus electronic test bank, written by Geraldine E. Hynes, is available and can be used on PCs. The test bank contains multiple choice, true/false, short answer, and essay questions for each chapter and provides you with a diverse range of pre-written options as well as the opportunity for editing any question and/or inserting your own personalized questions to effectively assess students’ progress and understanding. Respondus is also compatible with many popular learning management systems so you can easily get your test questions into your online course.
· Editable, chapter-specific Microsoft® PowerPoint® slides offer you complete flexibility in easily creating a multimedia presentation for your course. 
· The Instructor Teaching Site includes cases for small groups with discussion questions and answers.
· Lecture notes summarize key concepts on a chapter-by-chapter basis to help with preparation for lectures and class discussions.
· Sample course syllabi for semester and quarter courses provide suggested models for use when creating the syllabi for your courses.
· Lively and stimulating ideas for class activities that can be used in class to reinforce active learning. The activities apply to individual or group projects.
· Chapter-specific discussion questions with suggested answers help launch classroom interaction by prompting students to engage with the material and by reinforcing important content. 
· Web resources are included for further research and insights. 

Student Resource Site
· Mobile-friendly web quizzes allow for independent assessment of progress made in learning course material.
· Web resources are included for further research and insights. 
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