Understanding Social Enterprise: Theory and Practice		Sage Publications
Exercise 3.1  
Do you Believe in the Efficiency of Markets?

A significant proportion of adults (both young and old) distrust politics and politicians. The Political Compass is an interesting project that enables a person to find out what their political values are, and how these compare to past and present political parties as well as figures from history. It shows how political parties (including the UK’s Labour, Liberal, Conservative and Green Parties) have changed their values over time. Most have moved from anti‑authoritarian, left-leaning policies to authoritarian right-wing policies.  According to the Political Compass, most Green Parties today occupy the space that Labour parties occupied in the 1970s.  Labour parties are now more right-wing and authoritarian than the Conservative / Tory Parties were in the 1970s.
Activity: http://www.politicalcompass.org/  
1. Ask your students to take the Political Compass test before the seminar (or bring a tablet, smartphone or laptop to do it in class).
2. Discuss the dimensions of the ‘compass’: the right-left dimension and the authoritarian-libertarian dimension.
3. Using Table 2.2 as a resource, ask students to locate charitable trading activities (CTAs), socially responsible businesses (SRBs), cooperative and mutual enterprises (CMEs) and public service social enterprises (PSSEs) on the political compass.
After establishing students’ view of the political commitments of different types of social enterprise, play this video to generate further discussion and reflection:
Video: https://www.youtube.com/watch?v=tskByXRGHjY 
Table 2.2 is provided on the next page.

Table 2.2 – Distinguishing characteristics of socialised, socially responsible and social purpose enterprises

	Socialised Enterprises (CMEs)
Legal forms: co-operative, mutual, employee-owned business, other social/solidarity economy legal forms

	Distinguishing Characteristics
	Socialisation Score
	Social Purpose Score

	· Is (co-)owned by one or more of its primary stakeholders (workforce, customers and/or service users)
	129
	38

	· Offers membership to primary stakeholders (workforce, customers, service users)
	117
	43

	· Ensures that most (or all) of its assets are used for member, community and public benefit
	139
	70

	· Governed by one or more of its primary stakeholders (workforce, customers, service users)
	121
	56

	· Continuously encourages co-operative working / networking
	112
	76

	· Allows members to equitably contribute to, and receive distributions of, capital/surpluses
	82
	53

	· Provides technical and political education/training to its members  (staff, users 
and elected representatives)
	95
	69

	
Social/Responsible Businesses (SRBs)
Social welfare corporations (Asia), social purpose/community enterprises (EU), B-corporations/low-profit corps (US)

	Distinguishing Characteristics
	Socialisation Score
	Social Purpose Score

	· Is not owned or controlled by a private company or public authority
	87
	78

	· States (and reviews) its ethical values and principles
	76
	70

	· Provides at least some paid employment
	60
	67

	· Provides evidence that it makes a positive social impact and/or runs for community benefit
	69
	83

	· Educates the public about the benefits of its business model
	83
	106

	· Receives most of its income from trading activities, not grants or donations
	71
	95

	Social Purpose Enterprise (CTAs) 
Foundations, trading charities, NGOs, non-profit associations/companies

	Distinguishing Characteristics
	Socialisation Score
	Social Purpose Score

	· Continuously produces and/or sells goods and services to improve social/environmental well-being
	67
	98

	· Reinvests most of its surplus/profit back into its social/environmental purpose
	71
	104

	· Makes clear statements about its social and/or environmental purposes/objectives
	59
	97

	· Balances member (stakeholder) needs with sustainable development goals
	44
	88

	· Discourages a 'for-profit' mind-set by limiting the distribution of surpluses/profits for private benefit
	52
	114

	· Based on the actions of citizens voluntarily working together to meet a need
	51
	115

	· Has members/founders who bear a significant level of economic risk during venture/project creation.
	56
	121

	Key: 	Socialised enterprises = socialisation score at least 25 more than social purpose score
Social/responsible businesses = socialisation score within 25 points of social purpose score
Social purpose enterprises = social purpose score at least 25 points more than socialisation score



[bookmark: _GoBack]N.B. Public service social enterprises (PSSEs) may take on any of the legal forms described above and deliver public services under contract to the state.
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