Understanding Social Enterprise: Theory and Practice		Sage Publications
Case 2.10
FC Barcelona – CME or Private Business? 

More than a Club
The slogan is well known in football circles, as the Clubs commitment to many community objectives, democracy and anti-centralism. Historically, the Club is committed to supporting Catalan society, which for many years has been defending its language and culture amid dictatorship regimes and more recently, Spanish politics and centralised power based in Madrid, the capital. 
The Clubs states it has four defining traits;
· Catalanism; promoting Catalonian culture and heritage.
· Universality; open to everyone, with members and supporters in more than 50 countries
· Social Commitment; through the work the Club does with local and global Charities and Foundations in promoting football (and other sports) as a vehicle to supporting positive values in arts, education and community projects
· Democracy; the Club is owned by its members, democratically electing the Club President by one member one vote principles. 
[bookmark: _GoBack]The Club is supported through an array of sponsors, which includes three main partners, Nike, Beko and Rakuten. Four premium partners and ten official partners. Also, twenty-three Regional partners a sports main partner and an official section partner. 
Source: https://www.fcbarcelona.com/club/identity/card/more-than-a-club- 
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