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Traidcraft, founded in 1979, established trading links and market opportunities for handicrafts, cards, books, tea, coffee, paper products and food from overseas cooperative and community businesses. Its business ethics are based on Christian values. It products are sourced from 26 different countries sold through a volunteer network of 5000 sellers. In 1983 the company took the decision to float on the stock market, to deliberately increase participation, but offered no dividend on the £1 share. Despite this, the offer of 300,000 shares was over-subscribed by 60 per cent. In 1993 Traidcraft plc became the first plc to publish a social audit (undertaken by the New Economics Foundation) and sent it to the stock exchange’s top 100 chief executives as part of the campaign to promote social accounting. Traidcraft also established the Traidcraft Exchange, a charity which organises educational projects around the globe.
As a fair trade network, Traidcraft plc brings together co‑operative and community businesses, then sells their products through a public limited company, albeit with a third sector ethic and a social ownership ethos. The addition of a charity to the group broadens its capacity to undertake educational and social projects.
Traidcraft provides an example of an organisation that is hard to locate in any existing sector.
Source: with permission from Traidcraft PLC. Find out more about the history of Traidcraft plc at: https://www.traidcraftshop.co.uk/about-us.
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