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Case 2.7
The Big Issue – CTA or Charity? 

From an award-winning magazine offering employment opportunities to people in poverty, to a multi-million pound social investment business supporting enterprise to drive social change. For over 25 years The Big Issue Group has strived to dismantle poverty through creating opportunity, in the process becoming one of the most recognised and trusted brands in the UK. 
The Big Issue launched its magazine in 1991, sold by vendors as a way of people with little to no money could earn an income. Vendors, from people who are homeless, to others facing associated problems connected to poverty and inequality buy the magazine for £1.25p, they sell it for £2.50p. One of the key messages is that vendors are not begging, they are micro-entrepreneurs, they are trading. 
Big Issue statistics (as at 2019):
· More than 200 million copies sold
· Vendors have earned £115 million in 25 years
· 92,000 people have sold the Big Issue
· [bookmark: _GoBack]3,700 new vendors every year  
· Sold in 35 countries worldwide
The magazine is a for-profit social business (SRB), income is generated through advertising, sponsorship and sales. Behind the SRB is a Charitable Foundation, which engages with the vendors and supports them to rebuild their lives, escape poverty, support for health issues and provides guidance and help around other related support needs. The Charity is funded by donations and grants.
Source: https://www.bigissue.com/ 
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