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Match the explanatory comment to the appropriate highlighted citation
in the extract below based on the Harvard system.

The relatively recentintroduction of ‘enrgy drinks o the consumer market
i been highigntad 52 3 cuse for concam (Recs, S, 0 Grens,

2005]. Enargydrinks are soft drinksthat manufacturers claim boost
performance and endurence with the min actve ingredient baing caeine
(Mctallan and isberman, 2012). These products are often strcegically.
marketad towards the young consumer (Ressig, Serain, and Grfens,
12003200, with 30-50% o ad0aszant and young et now known o
consume them (sefert et a, 2011). Energy dinks nave ao been associated
withbehaviouralproblams Richards et 3., 2015), and a number of serious
health complication (Ressg, Swain, and Grifchs, 2003).

& potentia avenue by which snergy rink use may negatvely afect heathis
hrough heir association with sk taking bshaviours 2 dscussed by Aria sl
2014, Miler (20083), forinstance,reporced that the frequency ofanergy ik
Consumption i US undergraduste v posiively sszecitad wih smoking,
arining, alcohol problms, use o i pescrption drugs and marjuans, sexual
isk-aking, Fghting,sestbel omisson, and taing rsks on 3 care. Howsves, it
Should b noted that such ffecs might aso be explainable  personalty
haractarisics o igh uses o anergydrinks Ve, 20080, ratnr than
necessai o the products themsehes.





