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Chapter 5: The contemporary consumer
Video link 1: Learning from consumer culture | Tori Flower | TEDxKCS
Explanation: The speaker discusses how consumer brands are designed to attract large communities of followers. The speaker further shows how correct use of this approach can be applied to the design of products and services specifically created to shift individual behaviour and to tackle major social, environmental and health issues.

Video link 2: How fake handbags fund terrorism and organised crime | Alastair Gray
Explanation: The speaker explains how fake products fund terrorism and organised crime. He educates the audience about the harm and destruction they unconsciously contribute to every time they buy a fake product.

Video link 3: The art of innovation | Guy Kawasaki | TEDxBerkeley
Explanation: The speaker emphasises the importance of innovation and presents some interesting ways to think and implement innovation.
