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Chapter 4: Neuromarketing
URL: Neuroimaging: Brain waves for marketers
Explanation: This video is called ‘Neuroimaging: Brain waves for marketers’. The video highlights the importance of testing eye-tracking to understand preferences and the nature of buying decisions.

URL: Consumer Neuroscience 
Explanation: This introductory video is called ‘Consumer Neuroscience’. The short video investigates the nature of non-conscious emotions and their impact on buying decisions.

[bookmark: _GoBack]URL: Neuromarketing: Citizens under the influence 
Explanation: ‘Neuromarketing: Citizens under the influence’ is a short video that reveals the importance of using neuromarketing techniques to replace traditional marketing techniques.
