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Chapter 7: Marketing ethics, green and sustainable marketing
Video link 1: Steve Howard: Let’s go all-in on selling sustainability
Explanation: This video looks at the change in society and how that influences environmental damage which now highlights the fact that action towards environmental sustainability has move from a ‘nice thing to do’ to ‘a must do’ action points from all stakeholders including businesses.

Video link 2: Sustainability marketing: Greenwashing?
Explanation: The video highlights specific cases of greenwashing among organisations which are not easily noted by the general public. Examples are drawn from various industries such as automobile, food and fashion. It urges people to question information they see about claims around ecolabel and sustainability.

Video link 3: Top 10 misleading marketing tactics
Explanation: This video clip presents 10 specific misleading claims made by business organisations around their market offerings. Examples, revolves around claims around marketing mix elements including marketing communications and the form of the products offered to the consumers.
