Instructor Resource
Gbadamosi, Contemporary Issues in Marketing
SAGE Publishing, 2019
[bookmark: _GoBack]Video Links
Chapter 6: Brands, branding and brand culture
Video link 1: ‘Ritson vs social media’ | By Mark Ritson (2015)
Explanation: An excellent critique of social media and its use for marketing and branding.

Video link 2: ‘Documentary: The story of content: Rise of new marketing’ | By Content Marketing Institute (2015)
Explanation: A useful video on the role of content particularly in the digital era.

Video link 3: ‘Engagement platforms building brand community’ | Ted Talk by Raheel Pasha (2018)
Explanation: Useful discussion of how consumer engagement can build brand community.
