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Chapter 14: Religion and consumer behaviour
Video link 1: Islam marketing
Explanation: The video offers key insights into marketing for the Muslim world and it also provides the link between religion and culture. The video also emphasises on the importance of halal certification.

Video link 2: Religious products
Explanation: The video provides a visual demonstration of the religion-business interface, more specifically the video illustrates some examples of the marketing of religion through various products which are compatible with adults and even those for children.

Video link 3: What is faith-based marketing?
Explanation: The video illustrates the integration of religious faith into marketing and business. The video also emphasizes on how many companies incorporate faith-based ideas in their operations, mission statements, or even their packaging, subtly or overtly.

Video link 4: Theory of consumer behavior in Islamic economics
Explanation: This video is about the theory of consumer behaviour in Islamic economics. The video talks about what aspects do the consumer consider when they engage in buying, particularly as per the Islamic religion. It also emphasises on how culture determine consumer behaviour.
