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Chapter 3: Contemporary marketing research
Video link 1: Netnography: Faculty Focus: Robert Kozinets
Explanation: Robert Kozinets, professor of journalism, is netnography’s inventor and in this video, Robert explains how he uses netnography. Kozinets, the Hufschmid Chair of Strategic Public Relations and Business Communications, coined the term — fusing Internet with ethnography — and developed the research method from the ground up. A subset of digital anthropology, netnography is a systematic, ethical approach to following the millions of breadcrumbs scattered in plain view across social media platforms. This video explores how he came up with the term ‘netnography’ and what it means for marketing research. 

Video link 2: International Marketing - Vodcast 3: International Marketing Research: Dr Catherine Fox
Explanation: The video welcomes the viewer to the Vodcasts of the IUBH correspondence courses. International marketing is explained by Dr Caterine Fox. Dr Caterine Fox introduces and explains the value of marketing research with some real-life examples. 

Video link 3: Pursue a career in marketing research insights and analytics with a Rutgers MBA
Explanation: The video explains how marketing research insights and analytics prepares students for a career in one of the most sought-after fields in all of business. The video explains how strong corporate partnerships ensure the curriculum is constantly evolving. The video suggests how graduates may find career opportunities at career fairs. 

Video link 4: CMI Marketing Research Mini Case Study
Explanation: The video presents a radio interview with Royalyn Reid, CEO of Consumer & Market Insights (CMI) and Customer Service Expert. Royalyn explains the ‘3Ds’ of her marketing research strategy: discovery, design and delivery. In this interview in Dallas, Texas, she is asked about the services her company provides and the participants discuss customer experience, perceptions and pro-active problem-solving.
