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Chapter 2: Contemporary global marketing
URL: Unilever's Dollar Shave Club uses British sense of humour to target UK audience 
Explanation: Campaign information about how the Dollar Shave Club, the Unilever-owned men's grooming subscription service, is using British humour to target men in the UK.

URL: 5 Brilliant Marketing Strategy Examples From Dominant Brands
[bookmark: _GoBack]Explanation: How do GoPro, Heineken, Twitch, Taco Bell and Nike go about their mar­ket­ing efforts? Here are five brilliant marketing strategy examples from dominant global brands.

Video link 3: What is ‘Glocal’? | Jennifer Pate TED talk
Explanation: Being a ‘Glocal’ (Global Local) – not in the business sense of the word, but in terms of us as human beings, is about embracing our place as locals at home on planet Earth. Using her most recent expedition, a scientific sailing adventure across the Atlantic Ocean, as an example, Jennifer encourages people to embrace their local communities as vehicles for change and opening themselves to the idea of being a member of a world community where we are all interconnected.

Video link 4: Glocal identities | Andrea Vattovani
Explanation: Andrea Vattovani takes us on a journey through his ideas and projects dealing specifically with identities. Nowadays, due to rapid globalization, architecture is losing identity which results in loss of culture and global diversity. His aim is to communicate the importance of keeping different cultures alive and respecting local traditions while still learning from each other and acting on a global level.

Video link 5: Euronews made a major shift to deliver more customized content for its audiences
Explanation: From Global to Glocal Media: Euronews made a major shift to deliver more customized content for its audiences. Central in this transformation, Dalet Galaxy streamlines multi-lingual and multi-platform content production and distribution.
