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Chapter 11: Social and non-profit marketing
Video link 1: Follow the frog
Is this social marketing?
Explanation: Not all principles need to be applied in every social marketing intervention, but at the same time any intervention using some of the social marketing principles cannot be classified as social marketing. Since social marketing has no profit-related objectives (Kotler et al., 2002), it is often confused with other marketing concepts like societal marketing and non-profit marketing (MacFadyen et al., 2002).

Video link 2: Piano stairs
Example of social marketing product
Explanation: Traditionally, product is considered as something tangible, a physical entity or service that can be exchanged but in social marketing products could be ideas, social causes or behaviour change (Lefebvre and Flora, 1988).

Video link 3: TED x Bill Smith - Reinventing social marketing
Explanation: Bill worked for more than 30 years trying to figure out how to help masses of people make positive change in their lives. He designed and managed programmes around the world focussed on combating infant diarrhoea, immunizing children, saving the environment and reducing obesity. He wrote a couple of books, received a set of awards and now he consults and speaks widely on lessons he learned after 30 years of imperfect, but interesting work.
